Comments to Advisory Council Broadband Committee by NFIB

My name is Kristin Failor with the National Federation of Independent Business. We are a national non-
profit small business association with 350,000 members nationwide and approximately 11,000 in lowa.

The members range in size from one employee to hundreds.

We do have some info on broadband that might be helpful. In the NFIB Problems and Priorities survey
(NFIB members), “access to high-speed internet” ranked 73rd out of 75 problems in severity (in 2008 it
ranked 74th). Overall, it is not a significant problem for most small business owners. And it seems the
urban/rural broadband divide has declined as most small business owners in rural areas have access to
high-speed internet but do pay higher costs on average as highlighted in the following SBA study.
http://www.sba.gov/advocacy/7540/12828 .

It is our interpretation that small business owners don’t see high speed access as a priority because they
don’t see how the cost of faster service benefits their business. They are already wearing multiple hats
while acting as HR, accounting, president and compliance.

We recently partnered with Google for a “get your small business online” initiative that had great
response. Google provided a tutorial on how to set up a web page and offered free service on that page
for a year. For many of our members it was the first webpage exposure they had experienced.

Social media is playing a growing role in small business marketing. Thirty-two (32) percent claim to use
FaceBook to promote their businesses, while 11 percent claim to use Twitter and 7 percent Groupon,
Living Social, etc.

Small-business owners almost universally now carry a mobile communications device. Ninety-five (95)
percent do so. For the most part (65%), that device could be described as a “smart phone”.

Small-business owners are typically cool to texting, or at least do not find the technology particularly
useful in the business setting. Forty-five (45) percent of small employers average no (zero) texts a day.
Another 16 percent text just once or twice a day for business purposes. Still, another 15 percent send
between 10 and 24 texts per day and 5 percent 25 or more.

There is a substantial discrepancy in use of cell phone calls and texts. Owner age is a primary
differentiating factor. For example, 25 percent of owners younger than age 45 send no texts on an
average day; 63 percent of those 65 and older do not send one. Similarly, 32 percent of the younger
group send 10 or more texts a day compared to 12 percent of the older group. Texts and cell calls
appear to directly substitute for one another.



There is generation gap in ownership of small business and how they utilize broadband. The new
entrepreneurs are more likely to incorporate a web presence into their business plan then older
generations.

Though small employers use a variety of communication means to place and accept orders, telephones
remain the most popular. Small-business owners also commonly place orders on a supplier’'s Web site,
but rarely take orders (as the primary method) on Web sites of their own.

As the broadband committee moves forward it is important for education on services to be a priority.
Most small businesses aren’t seeing the value for cost in getting higher speeds. Providing education on

how high speed broadband can help them grow their business and simplify their lives would be key to its
advancement.



